SETTING
THE STAGE
for the future of the
CAROLINA THEATRE OF GREENSBORO

C A P I TA L C A M PA I G N

SETTING T
THE CAMPAIGN FOR THE FUTURE OF THE CAROLINA THEATRE

The campaign will “set the stage” for the rejuvenation of the Carolina Theatre of Greensboro into a fresh, inviting,
polished facility with updated technology and amenities within a grand historic setting that is ready to continue
its starring role as the community’s historic performing arts center.
This magnificent and architecturally distinct building and the programs presented in it are memory-makers for
thousands of children and adults, both for the grandeur of its architecture and the experiences its patrons have.
The building’s ability to resonate with people and to create an emotional connection with them is unmatched.
You can “set the stage” for making thousands more memories at the Carolina Theatre by joining us in making
a generous contribution to the Setting the Stage Campaign.
Dr. Irish Spencer and Randy F. Spivey
Campaign Co-chairs

Dr. Irish Spencer

Randy F. Spivey

The Carolina Theatre is one
of my favorite venues and has
a special aura; the atmosphere
is wonderful and I absolutely
love coming to the theatre….
AUDIENCE MEMBER
AT RHIANNON GIDDENS SHOW

THE STAGE
THE MAJESTIC BUILDING

With glittering crystal chandeliers, ornately decorated plasterwork, marbled
columns, and classical statues, the Carolina Theatre of Greensboro was
designed to create an atmosphere of sheer fantasy and an out-of-the
ordinary experience. Audiences appreciate and enjoy the majestic yet
intimate setting of this great space.
Beginning as a vaudeville house, the Theatre’s legacy is best seen in her
orchestra pit, dressing rooms, and large oak stage with full wings and
backstage ready to handle large sets and even flying witches. The Theatre
Auditorium also has excellent acoustics. The original Robert Morton Theatre
Organ, still in full voice, makes the Carolina Theatre of Greensboro one of
the only structures in the Carolinas to house a true theatre organ.

THE CAROLINA ALSO FEATURES:
• The Renaissance Room on the Mezzanine level
Hosts up to 300 people at events from weddings to “Lunch with Dorothy”
to committee meetings.
• The Crown is a 200-seat small, flexible, informal performance space
Appropriate for music, films, theatre, meetings, and parties.
The glories of the Carolina’s architecture and late 1920’s theatrical style are
found in no other arts venue in our community. Her nearly 90 years sit lightly
on her in many ways. The Theatre is structurally sound but the infrastructure
and amenities need updating and refurbishment to meet the demands of the
patrons and the performers who entertain us.

ENGAGING

THE CAROLINA THEATRE MAKES A MAJOR IMPRESSION

The Carolina attracts world-class talent from renowned musicians
to local favorites:

It offers a beautiful rental facility for community events:

• Travis Tritt, Rhiannon Giddens, Mipso, Jewel, and the Preservation Hall
Jazz Band on the Main Stage

• Piedmont Land Conservancy’s Land Jam

• Piedmont Triad Jazz Orchestra and the Dance From Above in The Crown

• Weddings, parties, and dance recitals

• Classic movies from Casablanca to It’s a Wonderful Life.

• Greensboro Police and Fire Academy graduations.

• The Wizard of Oz and The Nutcracker
• NC A&T Delta Sigma Theta Jabberwock

G EVENTS

389 EVENTS BROUGHT A RECORD 103,000 PEOPLE TO THE CAROLINA IN 2015-2016

It is a place that engages and enlightens children:
• Arts education programs for Guilford County Schools presented by the
Greensboro Opera, the Chamber Theatre of Boston, and Classic Productions
• Carolina Kids Club – a summer experience that brings children from more than
35 community groups and organizations to the Theatre
• “Christmas at the Carolina” – a gift to the community – that offers free admission,
a drink and popcorn, a film, and gifts for all, plus a bicycle raffle.

For the Carolina to remain a major part
of our arts and entertainment community,
we need to invest in improving it for our
patrons, performers, and renters.

This was my first visit to the Carolina Theatre, and I was delighted with the venue. I like that
it is relatively small - it makes for a much more intimate and personal experience. It is very
conveniently located and has easy access for parking and dining. We traveled from Clinton, NC
to Greensboro for this event. We will definitely check out other concerts offered at your facility.
AUDIENCE MEMBER AT JESSE COOK SHOW

CONNECTING

COMMUNITY
IMPROVING THE CAROLINA WILL BENEFIT THE COMMUNITY

Planned improvements and renovations will set the stage for many advantages for the community and for The Carolina to:
• Attract larger audiences and provide enhanced spaces that will be
appealing and useful to presenting organizations and audiences for
years to come.
• Continue to be the place for performing arts diversity in our community.
Our presentations, patrons, and partner organizations represent the broad
spectrum of ages, cultures, and ethnic groups within our community.
• Offer a variety of venues sized to be the perfect fit for different needs and
uses. Our spaces are ideal for many community arts groups and for the

diverse, often cutting-edge performers, shows, and productions that add
to the richness of cultural life in the Triad.
• Be affordable to as many people in the community as possible. Ticket prices
and rental rates reflect the Theatre’s desire to be financially accessible to the
community we serve.
• Be a statewide attraction as well as a local landmark. Our shows bring many
visitors from out-of-town who enjoy our city’s restaurants, shops, hotels, and
night-life. Our audiences come from every zip code region of North Carolina
and from several states.

With your help, we can make improvements to the Carolina so it can continue
to be a place that inspires and entertains, now and for future generations.

THE CAMPAIGN FOR THE FUTURE OF THE CAROLINA THEATRE
The Theatre Board and staff have extensively researched and studied the need for technology and infrastructure
improvements to provide the best and most attractive experiences within the historic 1927 structure. Setting the
Stage Campaign will provide funds to accomplish a variety of objectives.

FUNDING OBJECTIVES

1

ENHANCE THE AUDIENCE AND PERFORMER EXPERIENCE BY PROVIDING:
• New Theatre Seats
The Theatre Auditorium’s 56-year-old seats will be replaced to increase audience comfort
and enhance guests’ experiences. Seat capacity will increase from 1,075 to 1,100+.
• New Carpet
The worn, heavily-trafficked carpeting, some of which is 26 years old, will be replaced.
Fresh, bright, and colorful carpeting will add to the beauty and attractiveness of the
public spaces.
• New, Expanded and Refurbished Restrooms
Additional stalls are planned in the Grand Lobby Ladies’ Lounge as well as refurbishment
of both the Ladies’ and Gentlemen’s Grand Lobby and Mezzanine Lounges, and the
addition of a new Family Bathroom.

• Enhanced Lighting, Video, and Sound Including an
Audio Loop to Aid the Hearing-Challenged
New lighting will enable the Carolina to offer performers
state-of-the-art special effects, improving the Theatre’s
ability to book popular acts.
Community groups will have the same lighting capacity
as top performers without having to rent expensive
equipment.

• Improved Concessions Area
The Concessions area will be enlarged and redesigned to add capacity, reduce waiting
times, and increase patron satisfaction.

Improving sound quality in the Theatre Auditorium is a
frequently requested upgrade in the Theatre’s regular
patron surveys. The new system will be “hidden” along
the sides of the proscenium, and the heavy speakers
now hanging over the proscenium arch will be removed.

• New and Renovated Dressing Rooms
Performers in The Crown are currently using the catering kitchen as a dressing room.
New dressing rooms for The Crown will be developed from existing space and will include
a connecting walkway from the fourth-floor elevator lobby. The main dressing rooms will
receive cosmetic renovations.

An Audio Loop for hearing-challenged audiences will be
installed in the Theatre Auditorium. Audio Loops provide
much clearer and more distinct sound to those using
hearing-assistive devices and are accessible throughout
the wired space.

$1,615,000

We hope you are saving money for new seats sometime soon!!!
AUDIENCE MEMBER AT JEWEL CONCERT

Now, individuals, businesses, foundations, and civic groups have the opportunity to join together to rejuvenate the
Carolina Theatre into a modern, welcoming, technologically advanced “showplace” in a glorious historic building
that will continue to be a Greensboro landmark and institution for decades to come. Your support of this campaign
is crucial to our success.

2

IMPROVE, RESTORE, AND MODERNIZE
BUILDING INFRASTRUCTURE BY MAKING
REPAIRS AND UPGRADES TO THE:

3

PROVIDE FOR:
• Contingencies
• Loss of Revenue During Renovation
• Contract Management

• Architecturally and Historically Significant
Plasterwork
• Decorative Terra Cotta Façade
• Physical Plant
Restoration and modernization of the building
infrastructures are planned. The campaign will
fund a study of restoration needs for the terra
cotta façade, which has been exposed to sun,
rain, ice, and wind for 90 years. Damage to
the architecturally and historically significant
proscenium plasterwork will be repaired. Roofs,
boilers, and chillers at the end of their useful
lives will be replaced.

$425,000
CAMPAIGN GOAL

$2,500,000
4

PROVIDE FOR:
• Campaign Marketing Expenses
• Campaign Administrative Expenses

							

$294,000

$166,000

The Setting the Stage Campaign will provide a variety
of renovated, technologically sophisticated spaces for events such as:
BIG SCREEN CLASSIC
FILMS & MOVIES

THEATRE & DANCE
PERFORMANCES

BLUEGRASS

ROCK

COMEDY

CHRISTMAS AT THE CAROLINA

GRADUATIONS

WEDDINGS

The stage will be set to launch the Carolina into its second century vibrant, strong,
and secure as an important, needed, and beloved Greensboro institution.

Please join us in Setting the Stage for the Future of The Carolina Theatre!

OPPORTUNITIES FOR GIVING
Setting the Stage for the Future of the Carolina Theatre provides a variety of
opportunities for individuals, businesses, foundations, civic organizations,
and service groups to help realize this vision for a grand historic building with
modern technology and amenities that will serve the region for years to come.
Tax-deductible campaign contributions may take the form of cash, pledges
over a five-year period, and donations of securities.
Donor Recognition
All contributions will be acknowledged on the Carolina Theatre website and in
publications at the following levels – unless anonymity is requested. Donors of
$1,000 or more will be permanently recognized on a Campaign Wall of Honor
to be displayed in the Theatre. Donors or those they honor or memorialize
will be recognized as a sponsor of one or more of the new Theatre seats on
a separate Seat Sponsor Recognition Board for $2,500 per seat.

Donor Recognition Levels and Names
$500,000 and up

Visionaries

$250,000 to $499,999

Champions

$100,000 to $249,999

Benefactors

$50,000 to $99,999

Leaders

$25,000 to $49,999

Builders

$10,000 to $24,999

Pacesetters

$5,000 to $9,999

Investors

$2,500 to $4,999

Partners

$1,000 to $2,499

Supporters

Up to $999

Fans

Help us keep the Carolina Theatre alive
and well! It is such a beautiful pulse
of Greensboro and a great memory
for me when I was younger!
AUDIENCE MEMBER AT JESSE COOK SHOW

The Carolina Theatre was erected in 1927 as the flagship
theatre of the Publix-Saenger Theater Corporation in the
Carolinas. Architects were J. H. de Sibour of Washington
DC, and James B. Workman of Greensboro.
The Carolina Theatre was celebrated upon completion
as only the second building in America (after the
Philadelphia Art Museum) to reflect the authentic
polychromatic theme of Greek architecture. The building
remains a great preservation story, having been saved
from destruction for a parking lot in 1975,
and restored in 1981 after a fire.
BENJAMIN BRIGGS, EXECUTIVE DIRECTOR,
PRESERVATION GREENSBORO

Built in 1927, The Carolina Theatre is a unique venue
which preserves the ambiance of that era.
HENRI FOURRIER, PRESIDENT/CEO,
GREENSBORO AREA CONVENTION & VISITORS BUREAU

The Carolina Theatre is a long-standing economic driver
within Downtown Greensboro. The unique performances
attract over 100,000 people annually which positively
impacts the downtown restaurants, shops and overall
vibrancy of our center city. It is crucial that we support
the development of the theatre as it has proven
to be a positive asset for the community.
ZACK MATHENY, PRESIDENT/CEO,
DOWNTOWN GREENSBORO INCORPORATED

COMMEMORATIVE NAMING
OPPORTUNITIES
To honor those making campaign donations of $2,500 or more, the Setting
the Stage Campaign offers opportunities to name selected Theatre spaces
and components.
Selecting one of the naming opportunities allows donors to honor the
memory of a loved one or to initiate or perpetuate a tradition of philanthropy
in the donor’s own name.
Donors of $5,000 or more may select either a Naming Opportunity for a
Theatre space or a special piece of equipment, sponsorship of one or more
new Theatre seats, or a combination of a Naming Opportunity and Seat
Sponsor recognition equal to their contribution. Donors may combine gifts to
reserve a Naming Opportunity. Donors may also choose to be anonymous.

CAMPAIGN NAMING OPPORTUNITIES
Commemorative Values Listed

Theatre Auditorium

$500,000 Reserved

Lounges/Restrooms

Proscenium and Stage

$500,000

Grand Lobby

$500,000

Renaissance Room

$500,000

Mezzanine Seating Level

$250,000

Mezzanine Lobby

$150,000

Grand Staircase (right)

$100,000

Grand Staircase (left)

$100,000 Reserved

The Crown Restrooms (2), 3rd level

Orchestra Pit

$100,000

Ladies’ Lounge
1st level, enlarged facility

$50,000

Gentlemen’s Lounge, 1st level

$50,000

Mezzanine Ladies’ Lounge

$15,000

Mezzanine Ladies’ Primping Parlor

$10,000

Mezzanine Gentlemen’s Lounge

$15,000

Mezzanine Gentlemen’s Lounge Anteroom

$10,000
$5,000

The Crown Elevator Lobby

$20,000

Mezzanine Elevator Lobby (south)

$20,000

Mezzanine Handicapped Accessible
Lobby With Ramp (north)

$20,000

Organ Pipe Chamber* (right) - Auditorium

$10,000

Organ Pipe Chamber* (left) - Auditorium

$10,000

Lobby Concessions Area

$75,000

Box Office

$75,000

Entry Vestibule

$50,000

South Entrance and Courtyard

$50,000

Elevator

$50,000

Spotlight Room, 4th level, off The Crown

$10,000

Atrium Stairway (south)

$50,000

Stage Stairs (right)

$10,000

Atrium Stairway (north)

$50,000

Stage Stairs (left)

$10,000

High-Definition Projector *

$50,000

The Crown Tech Booth, 4th level

$10,000

Main Level Elevator Lobby

$35,000

Concessions Storage*, 1st level

Production Suite, 1st level

$25,000

Coat Room

$25,000

Audio Loop *

$20,000 Reserved

Dressing Rooms *
Star Dressing Room
2nd level, north

$25,000

Chorus Dressing Rooms (4)
2nd and 3rd levels

$20,000 Each

The Crown Dressing Rooms (2)
New spaces on 4th level

$15,000 Each

Reserved
Reserved
Each

$5,000

Offices (3)
Executive Director’s

$15,000

Production Manager’s

$15,000

Business Office

$10,000

SEAT SPONSORS (approximately 800)

$2,500

Seat Sponsors will be listed on a special
donor board in the Grand Lobby.

* Behind the Scenes Recognition: Donor recognition for “behind the scenes” spaces will be displayed in the Grand Lobby. All naming opportunities are subject to prior reservation.

CAMPAIGN COMMITTEE
Dr. Irish Spencer
Welfare Reform
Liaison Project
Randy F. Spivey
First National Bank
Campaign Co-chairs

CAMPAIGN PLANNING COMMITTEE
2015-2016

Betty Cone
Community Leader

Rob Peddrick
DMJ & Co., PLLC

Mike Fox
Tuggle Duggins

Karl Robinson
R&R Transportation

Brian Gray
Carolina Theatre
Carolyn T. Green
Community Leader

Steve Anderson
Cone Health

Melissa Greer
Berkshire Hathaway

Louis M. Bouvier, Jr.
Bouvier-Kelly

David Hagan
CBRE-Triad

Ron E. Bruner
Community Leader

Al Lineberry, Jr.
Hanes Lineberry
Funeral Home

Dawn Chaney
Chaney Properties

Davis Montgomery
Duke Energy

Bob Thurston
Community Leader
Jeff Yetter
Iron Hill Investments
Betsy Farmer
Farmer Consulting
Campaign Counsel
Brenda Studt
Carolina Theatre
Campaign Coordinator

Eugenia Leggett-Frank*
Randy Spivey
Co-chairs
Betty Cone
Doug Copeland
Steve Freyaldenhoven, AIA
Dr. Irish Spencer
Melissa Greer
Alice Isaacson
Ron Miller
Mary Plybon
John Whisnant
Brian Gray
Executive Director, Carolina Theatre
Reggie Helton
Director of Development, Carolina Theatre
Betsy Farmer
Cissy Parham
Farmer Consulting
*Deceased

FACILITIES COMMITTEE
2015-2016
Bob Thurston
Chair
Steve Freyaldenhoven, AIA
Mike Powers
Howard Borum
Design Advisors
Nancy Borum, ISID
Rita Reynolds, ASID
Brian Gray
Executive Director
Carolina Theatre
David Bell
Production Manager
Carolina Theatre

BOARD OF DIRECTORS
2016-2017
Robert M. Peddrick
Chair
Susan L. Jones
Vice Chair
Jessica Mashburn
Vice Chair
Bob Thurston
Vice Chair
Jean Copeland
Secretary
Jim Everhart
Treasurer
Seth D. Moore
Past Chair
Betty Cone
Honorary Chair
Howard L. Borum
Christopher A. Brown
Charles Brummitt

Altina Layman
Judy Lillis
Marygrace Llewellyn
Doug McKnight
Scott Michaels
Claudia Murphy
Jeff Oleynik
C. Michael Powers
Jan Smith
Dr. Irish Spencer
Randy F. Spivey
David Taylor
Donald R. Vaughan
Mandy Ward
Jeff Yetter
Desmond Sheridan
Counsel

CAROLINA THEATRE STAFF
Brian Gray
Executive Director
David Bell
Production Manager
Debbie Hynes
Event Manager
Meagan Kopp
Director of Marketing
and Public Relations
Rachelle Walsh
Box Office Manager
Brandon Warren
Technical Director

The Carolina Theatre of Greensboro is a not-for-profit 501(c)(3) organization. Financial information about the Carolina Theatre and a copy
of its license are available from the State Solicitation Licensing Branch at 919-807-2214. The license is not an endorsement by the State.
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